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It is often stated that trade has the potential to positively contribute to poverty alleviation, to 
sustainable development and to achieving the Millennium Development Goals. Experience has 
shown, however, that if not carried out in a fair and responsible manner, trade can, in fact, exacerbate 
poverty and inequality, undermine sustainable development and food security, and negatively impact 
local cultures and vital natural resources. Trade should not be seen as an end in itself but as a means 
to sustainable development.  
 
We, members of the international Fair Trade movement and our allies, believe that in order to 
overcome the structural inequalities in international trade and finance policies, UNCTAD must 
reinforce its position as a UN agency, independent of the Bretton Woods Institutions. Its central focus 
should be the evaluation and promotion of policies to ensure that trade does, in practice, lead to 
sustainable development. UNCTAD should not be transformed into a technical assistance agency, 
existing merely to assist developing countries promote foreign investment and fulfil their commitments 
to the WTO and to other international financial institutions. 
 
On the occasion of the UNCTAD XI Conference in São Paulo Brazil, we offer concrete proposals to 
UNCTAD member governments and other international organizations. The implementation of these 
proposals would contribute greatly to the promotion of a global trading system that truly works for 
poverty reduction and sustainable development. 
 
Introducing Fair Trade 
 
For more than forty years, the Fair Trade movement has demonstrated that trade can make a 
sustainable and significant contribution to improving the lives of producers and workers while 
protecting natural resources and the environment. From modest beginnings we have developed into a 
global network, bringing together several hundreds of thousands of small-scale producers and 
farmers organized in associations, co-operative groups and enterprises of many kinds, workers on 
plantations and in factories, thousands of trading and retail companies, NGOs and labelling 
organizations, working together in an organized trading system reaching tens of millions of 
consumers. 
 
Fair Trade is a trading partnership based on dialogue, transparency and respect, that seeks greater 
equity in international trade. It contributes to sustainable development by offering better trading 
conditions to, and securing the rights of, marginalized producers and workers – especially in the 
South. Fair Trade organizations (backed by consumers) are engaged actively in supporting 
producers, awareness raising and in campaigning for changes in the rules and practice of 
conventional international trade.1  
 
At present, the vast majority of businesses do not internalize the costs of their social and 
environmental impacts. By contrast, the Fair Trade movement believes that in order for trade to be 
sustainable, and not to distort markets, the full social, environmental and economic costs of goods 
and services must be taken into account. While many governments and international bodies quote the 
rhetoric of sustainability, Fair Trade organisations have the experience of how to make this a reality. 
 
Millions of people in 48 countries of Latin America, Africa and Asia benefit from Fair Trade 
relationships. In 2002, worldwide sales of Fair Trade products were estimated at over US$400 million 

                                                 
1 Definition of Fair Trade developed by FINE: the Fairtrade Labelling Organizations International (FLO-I), the International Federation 
for Alternative Trade (IFAT), Network of European World Shops (NEWS!) and the European Fair Trade Association (EFTA). Fair Trade 
operates according to a set of Fair Trade criteria, including the  requirement of  a minimum price that covers at least the costs of 
production and a living wage, among other things. Visit www.fairtrade.net or www.ifat.org for more information on Fair Trade criteria 

http://www.ifat.org/


and the market is growing rapidly.2  International sales grew in 2003 by an average of 43%, including 
61% growth in the UK, 81% in France and 400% in Italy. In the US, sales of Fairtrade certified coffee 
grew 93% in 2003.  
 
Producers, consumers and businesses are key to the success of Fair Trade, but governments and 
international institutions also have a critical role to play. True progress requires that the promotion of 
Fair Trade is carried out hand in hand with efforts to overcome structural inequalities in international 
trade and finance policies. Recognition of the right to food sovereignty, improved market access with 
remunerative prices for small producers, stable commodity prices, strengthening of regional 
agricultural zones as well as overcoming the debt and financial crises are some of the burning issues 
which need to be addressed.  
 
Fair Trade demands to UNCTAD 
 
1. Fair Trade producers, organizations and businesses have first-hand experience of the impact of the 
crash in commodity prices and have been in the forefront of providing solutions through technical 
support and a fair price to producers.  Fair Trade is based upon principles of participation, fairness 
and equity in each daily transaction. In order to help overcome the structural inequities in the 
international trading system, we call on UNCTAD member governments to:  

• Reassert UNCTAD’s role and leadership in the creation and management of multilateral 
mechanisms which will regulate world commodity markets, and foster greater stability and 
fair prices for farmers who make up more than half the world’s population.  

• Promote the right of all countries, especially poorer countries, to promote food sovereignty 
and to protect and support vulnerable or emerging producer groups and economic sectors 

• Promote South-South cooperation, especially in the area of information technology and 
biotechnology in order to bridge the information and technology divide. 

• Ensure that civil society organizations and producer groups are fully involved in the 
establishment and implementation of such mechanisms. 

 
2. As a movement concerned with supporting marginalized producers and workers in the south, we 
call on UNCTAD member governments to: 

• Conduct research on the impact of mainstream trade (trade policy and corporate activity) 
and on the impact of Fair Trade on poor and marginalised groups in the South.  

• Address the impact of regional and bilateral trade agreements on small producers and on 
poor and marginalised groups in developing countries. 

• Strengthen the participation of small and medium sized enterprises in the policy making 
process by providing capacity building assistance and bolstering regional coalitions and 
partnerships. 

• Support the creation of small-scale producer credit and loan guarantee programs, along 
with business support services for producer organisations. 

 
3. Given Fair Trade’s proven track record of using trade as a tool to promote sustainable and 
equitable development we call on UNCTAD member governments to take into account the experience 
and lessons of Fair Trade in the following ways: 

• Design programs to integrate Fair Trade into ongoing UNCTAD activities that seek to 
increase producer access to certification programs, information, technical assistance and 
Fair Trade markets in the North.  

• Raise awareness among its members, both in the north and south, about the economic 
development and market opportunities that Fair Trade provides. 

• Encourage and develop partnerships with the private sector, civil society and producer 
groups which encourage ethical sourcing practices and Fair Trade consumer education.  

• Recognize the Fair Trade movement’s definition of Fair Trade (see footnote 1).  
                                                 
2 Figures from the Fairtrade Labeling Organizations International (FLO) 



Implement and promote Fair Trade and other ethical purchasing programs in UNCTAD offices and 
among member governments and other UN agencies.  
The following organizations have signed the declaration: 
 
ARGE Weltläden    Austria 
Asarbolsem   Bolivia 
ASHA HANDICRAFTS ASSOCIATION   India 
Asociación de Empresas Comercializadoras de Productores del Campo-ANEC   México 
Association for Better Land Husbandry   Kenya 
Association Romande des Magasins du Monde (ASRO)   Switzerland  
Base   Bangladesh 
BMPCI   United States of America 
Brot für die Welt   Germany 
Candela Peru   Peru 
CECAOT - Bolivia   Bolivia 
Central Interegional de Artesanos del Peru (CIAP)   Peru 
Central Piurana de Cafetaleros - CEPICAFE   Peru 
Centro canadiense de estudios y cooperacion internacional   Bolivia 
Centro Maqui Manachi   Ecuador 
CERAI-Espana   Spain 
claro fair trade ag   Switzerland 
Comercio Justo    Uruguay 
Comparte   Chile 
Consumidores por el Desarrollo   Peru 
CONTAG - CUT   Brazil 
Cooperativa Agraria Cafetalera "La Florida"   Peru 
Cooperativa Rekokarno   Haiti 
Coordination SUD   France 
CTM altromercato   Italy 
Dean's Beans Organic Coffee Company   United States of America 
A Different Approach   United States of America 
Difäm – Gesundheit in der Einen Welt   Germany 
Die Verbraucher Initiative    Germany 
ECO-JUSTO   Spain 
ECOTA Fair Trade Forum    
El Colegio de la Frontera Sur, ECOSUR   Mexico 
Empresa Agrosilvopastoril Vichayal III SRL DNI 02602266   Peru 
European Fair Trade Association (EFTA)   
Exposed IriS productions   Canada 
FACES do Brasil – Fórum de Articulação do Comércio Ético e Solidário   Brazil 
Fair Trade Company   United Kingdom 
Fair Trade Forum   India 
Fair Trade Labeling Organizations International (FLO)   Germany 
Fair Trade Network of Nigeria (TN)   Nigeria 
Fair Trade Resource Network   United States of America 
Fair Trade Student Association from American University   United States of America 
Fédération Artisans du Monde (France)   France 
FASE   Brasil 
Federation of South Indian Producer Associations   India 
Foro Nacional del Café   El Salvador 
Forum Fairer Handel   Germany 
FUNDE   El Salvador 
Gepa Fair Handelshaus   Germany 
German Institute for Medical Mission, Difaem   Germany 
Gerster Consulting   Switzerland 



Global Alliance on Coffee and Commodities    
Global Village   Japan 
Grupo de Estudios Ambientales AC   Mexico 
Red Latinoamericana Mujeres Transformando la Economia (REMTE)   Peru 
GWSFT    
IDEAS-Comercio Justo    Spain 
Institute for Agriculture and Trade Policy (IATP)   United States of America 
IFAT (International Federation for Alternative Trade)    
Instituto Arte Sustento- Planejamento Sócio Artístico Cultural    Brazil 
International Institute for Environment and Development     England 
Junta Nacional del Café   Peru 
Karnataka Growers Federation   India 
Koperattiva Kummerc Gust   Malta 
La Central de Cooperativas Cafetaleras de Honduras   Honduras 
Made by Hand   United States of America 
Max Havelaar    
NEPALI BAZARO   Japan 
Network of Entrepreneurship Economic Development (NEED)   India 
Network of European Worldshops (NEWS!)    
Oikocredit EDCS UA   Netherlands 
Organic Consumers Association (USA)   United States of America  
Organisation International Resources for Fairer Trade   India  
Organización no gubernamental Etnoecología A.C    
Oxfam International    
Pacific Asia Resource Center   Japan 
Peace Coffee   United States of America 
People Tree Ltd.   United Kingdom 
REAS Andalucía    Spain 
RECOCARNO: network of cooperatives   North Haiti 
Roba dell’Altro Mondo   Italy 
Sana Hastakala   Nepal 
SHARE   India 
Swedish World Shops Association    Sweden 
Sympatico   Canada 
TARA Projects    
Tiendas de Comercio Justo "IDEAS del Mundo"  Spain 
Universidad Autonoma Metropolitana-XOchimilco   Mexico 
United Students for Fair Trade   United States 
Visão Mundial   Brasil 
Viva Rio   Brazil 
Weltladen-Dachverband e.V.   Germany 
World Family    
World Vision International    
WWF Verdensnaturfonden   The Netherlands 
Xochipilli A.C.   Mexico 
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